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During the 2009-2010 fiscal year everyone was impacted by
the bad economic crisis the country is suffering. There has
continued to be soaring job losses, home foreclosures, and
family stresses that have not been seen in years.

It is times like these that put a stress on many families, but
also cause stress in businesses. The changing times we
are going through has seen a marked increase in the re-
quests for food as well as the makeup of those calling.
Over 75% of those calling now are recently unemployed, or
have seen their hours cut back at work so that they are not
able to meet all their expenses.

One of the fallouts of a sluggish economy is lower giving
from supporters. As dividends and stock growth reduce so
does giving. This has been the case for the last year plus,
and with increased demand for services it has put a strain
on our financial resources.

During the 2009-2010 fiscal year, the Foundation found new
volunteer support and kept almost all its ongoing volunteer
support. Without the great volunteers we have none of the
work we do would get accomplished. So we would be
amiss not to give a great big THANK YOU to all who volun-
teered.

Because of the energy of these volunteers the Foundation
gave out over 20,000 food boxes that fed a family of four for
about a week. There were over 90,000 individuals helped
and over 1,000,000 meals delivered. What a great job our
volunteers did!

Rev. Mack H. Barnes, Il

www.feedthehungryfoundation.com



FEED THE HUNGRY

FOUNDATION

2010 Highlights

Our Mission Statement is simple: FEED THE HUNGRY FOUNDA-
TION, INC. is a faith based inter-denominational non-profit corpora-
tion, and its Statement of Purpose is as follows:

“FEED THE HUNGRY FOUNDATION was created and operates for
the purpose of providing and distributing food and other services to
all who suffer the distresses of hunger.

The Foundation is a reflection of the compassion and love of God for
all humankind, especially for the least, the last, and the lost. The
compassion and the love of God is its motivation and its empower-
ment.”

Food Boxes Given Out People Served Meals this represents

17,712 79,704 1,239,000
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Volunteers helped pack 20,104 food boxes. Other volunteers delivered these boxes. They
also held food drives that added to the food Publix customers gave through the Food For
Sharing program they run each year. But it was not all work. It was great to see so many
people support the Foundation at the Dan Reeves, Feed the Hungry Foundation Golf Classic
at Horseshoe Bend Country Club in October.
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Fiscal Year Financial Review

Contributions
Golf Tournament
Donated Food
In-kind revenue
Interest
Miscellaneous

Total Revenue

Total Expenses

Change in Total Net Assets

Net Assets, Beginning of Year

Net Assets, End of Year

$106,145
$ 10,205
$709,777
$ 90,804
$ 771
$ 4.730

$922,432

$944,913

($ 22,481)

$149,874

$127,393
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